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LAMPIRAN

UJI VALIDITAS

1. KEKUATAN
Correlations
S1 S2 S3 S4 TOTAL
S1 Pearson Correlation 1 .496™ .356" .074 .659™
Sig. (2-tailed) .001 024 649 .000
N 40 40 40 40 40|
S2 Pearson Correlation .496™ 1 607" 232 785"
Sig. (2-tailed) .001 .000 150 .000
N 40 40 40 40 40|
S3 Pearson Correlation .356" 607" 1 .638™ 871
Sig. (2-tailed) 024 .000 .000 .000
N 40 40 40 40 40|
S4 Pearson Correlation 074 232 .638™ 1 .652™
Sig. (2-tailed) 649 150 .000 .000
N 40 40 40 40 40|
TOTAL  Pearson Correlation .659™ .785™ 871" .652™ 1
Sig. (2-tailed) .000 .000 .000 .000
N 40 40 40 40 40

**_Correlation is significant at the 0.01 level (2-tailed).

*, Correlation is significant at the 0.05 level (2-tailed).
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2. KELEMAHAN

Correlations

W1 W2 W3 w4 TOTAL
W1 Pearson Correlation 1 4117 257 .163 628"
Sig. (2-tailed) .008 109 315 000
N 40 40 40 40 40|
W2 Pearson Correlation 4117 1 575" .500™ 813"
Sig. (2-tailed) .008 .000 .001 000
N 40 40 40 40 40|
W3 Pearson Correlation 257 575" 1 .880™ .854™
Sig. (2-tailed) 109 .000 .000 000
N 40 40 40 40 40|
W4 Pearson Correlation .163 500" .880™ 1 794"
Sig. (2-tailed) 315 .001 .000 .000
N 40 40 40 40 40|
TOTAL  Pearson Correlation 628" 813" .854™ 794 1
Sig. (2-tailed) .000 .000 .000 .000
N 40 40 40 40 40

**_Correlation is significant at the 0.01 level (2-tailed).
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3. PELUANG

Correlations

01 02 03 04 TOTAL
01 Pearson Correlation 1 528" 213 178 .606™
Sig. (2-tailed) .000 186 271 000
N 40 40 40 40 40|
02 Pearson Correlation 528" 1 .352" 4417 7707
Sig. (2-tailed) .000 026 .004 000
N 40 40 40 40 40|
03 Pearson Correlation 213 352" 1 .902™ .818™
Sig. (2-tailed) 186 026 .000 000
N 40 40 40 40 40|
o4 Pearson Correlation 178 4417 .902" 1 841"
Sig. (2-tailed) 271 .004 .000 .000
N 40 40 40 40 40|
TOTAL  Pearson Correlation .606™ (e .818™ .841™ 1
Sig. (2-tailed) .000 .000 .000 .000
N 40 40 40 40 40

**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).
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4. ANCAMAN

Correlations

T1 T2 T3 T4 TOTAL
T1 Pearson Correlation 1 226 .330" .298 610"
Sig. (2-tailed) 160 038 062 .000
N 40 40 40 40 40|
T2 Pearson Correlation 226 1 549" 462" 707
Sig. (2-tailed) .160 .000 .003 .000
N 40 40 40 40 40|
T3 Pearson Correlation .330" 549" 1 .940™ .908™
Sig. (2-tailed) .038 .000 .000 .000
N 40 40 40 40 40|
T4 Pearson Correlation .298 462" .940™ 1 874
Sig. (2-tailed) .062 .003 .000 .000
N 40 40 40 40 40|
TOTAL  Pearson Correlation .610™ 707 .908™ 874" 1
Sig. (2-tailed) .000 .000 .000 .000
N 40 40 40 40 40]

*, Correlation is significant at the 0.05 level (2-tailed).

**_Correlation is significant at the 0.01 level (2-tailed).
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UJI RELIABILITAS

1. KEKUATAN

Reliability Statistics

Cronbach's Alpha
Based on
Standardized
Cronbach's Alpha Items N of Items

795 .853 5

2. KELEMAHAN

Reliability Statistics

Cronbach's Alpha
Based on
Standardized
Cronbach's Alpha Items N of Items
.804 877 5

3. PELUANG

Reliability Statistics

Cronbach's Alpha
Based on
Standardized
Cronbach's Alpha Items N of Items

.803 .867 5

4. ANCAMAN

Reliability Statistics

Cronbach's Alpha
Based on
Standardized
Cronbach's Alpha Items N of Items
.807 .878 5
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