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Lampiran 1

KUESIONER PENELITIAN

Pengaruh Brand Ambassador, dan Testimoni Terhadap Keputusan Pembelian

A. ldentitas Responden

1.

2.

3.

4.

5.

Nama

Jenis Kelamin
Usia
Pekerjaan

Alamat

B. Petunjuk Pengisian

Berikut ini akan disajikan beberapa pernyataan. Jawablah dengan cara

memberi tanda centang (V) yang tersedia pada masing-masing pernyataan.

Pilihan jawaban yang tersedia adalah :

1=

2=

3=

4 =

1.

Sangat Tidak Setuju (STS)
Tidak Setuju (TS)
Setuju (S)

Sangat Setuju (SS)

Brand Ambassador (X1)

No Item Pernyataan SS| S | TS | STS

1 | Saya membeli produk ini karena tertarik
dengan seorang brand ambassador yang
mengiklankan produk tersebut

2 | Brand ambassador yang mengiklankan
produk tersebut dapat dipercaya
kebenarannya karena produk yang
diiklankan benar-benar bagus dan
berkualitas.




Brand Ambassador tersebut sangat
memiliki keahlian dalam mengiklankan
produk tersebut sehiingga sangat
menarik perhatian pembeli

Testimoni (X2)

produk yang dijual sehingga saya
memiliki banyak pilihan produk untuk
diminati

No Item Pernyataan SS TS | STS
1 | Sayamelakukanpembelianprodukdi
Shopee karenatertarik melihat testimoni-
testimoni yang diberikan
2 | Sayamembeli produk di Shopee karena
ajakan orang lain
3 | Saya terdorong membeli produk di
Shopee karenamembaca testimoni dari
orang lain
4 | Sayaterlebih dahulumembaca
komentaroranglainsebelummembeli
produk dari Shopee
5 | Saya tertarikmembeli produk di Shopee
karenamelihat iklan brand ambassador
Keputusan Pembelian (Y)
No Item Pernyataan SS TS | STS
1 | Shopee menyediakan banyak macam

Berbagai macam merek produk yang
ditawarkan shopee melalui iklan
membuat saya tertarik untuk mencari
tahu tentang produk tersebut dan ingin
menggunakannya

Ketika saya mencari suatu produk yang
saya butuhkan, saya akan mencari
produk tersebut di shopee Kkarena
barang tersebut akan selalu tersedia

Saya percaya bahwa shopee akan
memberikan penawaran gratis ongkir
atau pembayaran yang bagus kepada
konsumen




Lampiran 2

Tabulasi Data

12
10
10
10
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12
12
13
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12
11
12
13
12
11
12
14
12
12
12
12

10
14
15
13

11
12
14
11
14
13
12
14

14
12

13

11

14
14
14
14
14
14
14
15
13
14
716

Y.4 |Total

Y.3

Keputusan Pembelian (Y)

Y.2

Y.l

Total

12
12
12
17
12
13
14
17
18
13
12
15
17
13
14
11
14
14
15
17
11
14
15
18
14
15
15
13
10
14
16
18
16
10
11
13
16
13
13
18
14
18
13
17
16
13
15
12
13
14
16
16
16
16
18
17
17
18
17
17
878

X2.5

X2.4

Testimoni (X2)

X2.3

X2.2

X2.2

Total

10

11

10
10
11

10

10

10

11

11

11
10
11

12
12

12

10

11
544

X1.3

X1.2

Brand Ambassador (X1)

X1.1

JK

No Responden
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Lampiran 3

Uji Validitas dan Reliabilitas
1. Variabel Brand Ambassador (X1)

Correlations

X1.1 X1.2 X1.3 Total
Pearson Correlation 1 .559™ .230 720"
X1.1  Sig. (2-tailed) .000 077 .000
N 60 60 60 60
Pearson Correlation 559" 1 512" 874"
X1.2  Sig. (2-tailed) .000 .000 .000
N 60 60 60 60
Pearson Correlation .230 512" 1 769"
X1.3  Sig. (2-tailed) 077 .000 .000
N 60 60 60 60
Pearson Correlation 720" 874" 769" 1
Total  Sig. (2-tailed) .000 .000 .000
N 60 60 60 60

**_Correlation is significant at the 0.01 level (2-tailed).

Reliability Statistics

Cronbach's N of Items

Alpha

.693 3




2. Variabel Testimoni (X2)

Correlations

X2.1 X2.2 X2.3 X2.4 X2.5 Total
Pearson Correlation 1 517" .183 113 .528" 674"
X2.1  Sig. (2-tailed) .000 161 .389 .000 .000
N 60 60 60 60 60 60
Pearson Correlation 517 1 334" .204 .207 .651"
X2.2  Sig. (2-tailed) .000 .009 118 112 .000
N 60 60 60 60 60 60
Pearson Correlation .183 .334" 1 405" 445" .709™
X2.3 Sig. (2-tailed) 161 .009 .001 .000 .000
N 60 60 60 60 60 60
Pearson Correlation 113 .204 405" 1 .320° .623"
X2.4 Sig. (2-tailed) .389 118 .001 .013 .000
N 60 60 60 60 60 60
Pearson Correlation .528" .207 445" .320" 1 735"
X2.5 Sig. (2-tailed) .000 112 .000 .013 .000
N 60 60 60 60 60 60
Pearson Correlation 674" .651" .709" .623" 735" 1
Total  Sig. (2-tailed) .000 .000 .000 .000 .000
N 60 60 60 60 60 60

**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

Reliability Statistics

Cronbach's
Alpha

N of ltems

.704




3. Variabel Keputusan Pembelian (Y)

Correlations

Y.l Y.2 Y.3 Y.4 Total
Pearson Correlation 1 414" .281" .149 674"
Y.1 Sig. (2-tailed) .001 .030 257 .000
N 60 60 60 60 60
Pearson Correlation 414" 1 .101 .233 .685™
Y.2 Sig. (2-tailed) .001 443 073 .000
N 60 60 60 60 60
Pearson Correlation .281" 101 1 342" .624"
Y.3  Sig. (2-tailed) .030 443 .007 .000
N 60 60 60 60 60
Pearson Correlation .149 .233 342" 1 .667"
Y.4 Sig. (2-tailed) 257 073 .007 .000
N 60 60 60 60 60
Pearson Correlation .674™ .685™ .624™ 667" 1
Total  Sig. (2-tailed) .000 .000 .000 .000
N 60 60 60 60 60

**_Correlation is significant at the 0.01 level (2-tailed).

*, Correlation is significant at the 0.05 level (2-tailed).

Reliability Statistics

Cronbach's
Alpha

N of ltems

744

4




Lampiran 4
Uji Asumsi Klasik
1. Normalitas
a. Dengan menggunakan Metode grafik Normal of regression

Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Y

1.0

Expected Cum Prob

0.0 T T T T
00 0.2 0.4 0.6 0.8 1.0

Observed Cum Prob

b. Dengan menggunakan metode One Sample Kolmogrov Smirnof

One-Sample Kolmogorov-Smirnov Test

Unstandardized
Residual

N 60
Mean OE-7

Normal Parameters®® Std. Deviation 1.28171240
Absolute .105

Most Extreme Differences Positive .054
Negative -.105

Kolmogorov-Smirnov Z .813
Asymp. Sig. (2-tailed) .523

a. Test distribution is Normal.
b. Calculated from data.



2. Uji Multikolinearitas

Coefficients?

Model Unstandardized Standardized t Sig. Collinearity Statistics
Coefficients Coefficients
B Std. Error Beta Tolerance VIF
(Constant) 2.254 1.245 1.811 .075
Brand 154 161 110 956 343 595 1.681
Ambassador
Testimoni .566 .098 .667 5.797 .000 .595 1.681

a. Dependent Variable: Keputusan Pembelian

3. Uji Autokorelasi

Model Summary®

Model R R Square Adjusted R Std. Error of the | Durbin-Watson
Square Estimate
1 7422 .551 .535 1.30400 1.982
a. Predictors: (Constant), Testimoni, Brand Ambassador
b. Dependent Variable: Keputusan Pembelian
4. Uji Heteroskedastisitas
Scatterplot
Dependent Variable: Keputusan Pembelian
E °© ° o - Oooo ° o 4
&

Regression Standardized Predicted Value



Uji Heteroskedastisitas
Coefficients?

Model Unstandardized Coefficients Standardized t Sig.
Coefficients
B Std. Error Beta
(Constant) 1.892 .819 2.310 .025
1 Brand Ambassador .069 .106 .108 648 520
Testimoni -.108 .064 -.281| -1.680 .098
a. Dependent Variable: Abs_Res
5. Uji Linearitas
a. Brand Ambassador
ANOVA Table
Sum of df Mean F Sig.
Squares Square
(Combined) 76.094 6 12.682| 4.814| .001
Keputusan gf(t)‘ﬁgg“ Linearity 61.675 1| 61.675|23.409| .000
Pembelian * Deviation from
Brand Linearity 14.419 5 2.884| 1.095 374
Ambassador Within Groups 139.639 53 2.635
Total 215.733 59
b. Testimoni
ANOVA Table
Sum of df Mean F Sig.
Squares Square
(Combined) 132.092 8 16.511| 10.068 .000
Between Linearity 117.255 1 117.255| 71.496 .000
Groups iati
Keputusan P E.e"'at.'to” from 14.836 7 2.119| 1.202| 273
Pembelian Inearity
* Testimoni Within Groups 83.642 51 1.640
Total 215.733 59




Hasil Analisis Regresi Linear Sederhana

Lampiran 5

a. Pengaruh Brand Ambassador (X1) terhadap Keputusan Pembelian (Y)

Model Summary

Model R Square Adjusted R Square Std. Error of the
Estimate
1 5352 .286 274 1.62978
a. Predictors: (Constant), Brand Ambassador
Coefficients?
Model Unstandardized Coefficients | Standardized t Sig.
Coefficients
B Std. Error Beta

(Constant) 5.136 1.426 3.601 .001
1

Brand Ambassador .750 .156 .535 4.819 .000

a. Dependent Variable: Keputusan Pembelian

b. Pengaruh Testimoni(X2) Terhadap Keputusan Pembelian (Y)

Model R R Square Adjusted R Std. Error of the
Square Estimate
1 7378 544 .536 1.30303

a. Predictors: (Constant), Testimoni




ANOVA?Z

Model Sum of Squares Df Mean Square F Sig.
Regression 117.255 1 117.255 69.059 .000P
1 Residual 98.478 58 1.698
Total 215.733 59
a. Dependent Variable: Keputusan Pembelian
b. Predictors: (Constant), Testimoni
Coefficients?
Model Unstandardized Coefficients Standardized t Sig.
Coefficients
B Std. Error Beta
(Constant) 2784 1114 2.499 .015
1 . .
Testimoni 625 075 737 8.310 .000

a. Dependent Variable: Keputusan Pembelian
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Hasil Analisis Regresi Linear Berganda

Model Summary

Model R R Square Adjusted R Square Std. Error of the
Estimate
1 7423 .551 535 1.30400
a. Predictors: (Constant), Testimoni, Brand Ambassador
ANOVA?
Model Sum of Squares Df Mean Square F Sig.
Regression 118.809 2 59.404 34.935 .000P
1 Residual 96.924 57 1.700
Total 215.733 59
a. Dependent Variable: Keputusan Pembelian
b. Predictors: (Constant), Testimoni, Brand Ambassador
Coefficients?
Model Unstandardized Coefficients | Standardized t Sig.
Coefficients
B Std. Error Beta
(Constant) 2.254 1.245 1.811 .075
1 Brand Ambassador 154 161 110 956 .000
Testimoni .566 .098 .667 5.797 .000

a. Dependent Variable: Keputusan Pembelian
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Model Summary

Koefisien Determinasi

Model R R Square Adjusted R Std. Error of the
Square Estimate
1 7428 551 .535 1.30400

a. Predictors: (Constant), Testimoni, Brand Ambassador
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Hasil Uji t

a. Hasil uji t variabel Brand Ambassador (X1) Terhadap Keputusan

Pembelian (Y)

Coefficients?

Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error Beta
(Constant) 5.136 1.426 3.601 .001
1
Brand Ambassador .750 .156 .535 4.819 .000

a. Dependent Variable: Keputusan Pembelian

b. Hasil uji t variabel Testimoni (X2) Terhadap Keputusan Pembelian (Y)

Coefficients?

Model Unstandardized Coefficients Standardized t Sig.
Coefficients
B Std. Error Beta
(Constant) 2.784 1.114 2.499 .015
1
Testimoni .625 .075 737 8.310 .000

a. Dependent Variable: Keputusan Pembelian
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Hasil Uji F
ANOVA?2
Model Sum of Squares Df Mean Square F Sig.
Regression 118.809 2 59.404 34.935 .000P
1 Residual 96.924 57 1.700
Total 215.733 59

a. Dependent Variable: Keputusan Pembelian

b. Predictors: (Constant), Testimoni, Brand Ambassador



