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ABSTRAK 

AGRIMA YOSEPH BAHAN. Kesesuaian Dan Potensi Pasar Komoditas Buah-

Buahan Kecamatan Miomaffo Barat (Studi Kasus Desa Sallu). Dibimbing oleh 

Umbu Joka, S.P., M.Si. dan Achmad Subchiandi Maulana, S.P., M.Si. 

Penelitian ini bertujuan untuk mengetahui kesesuaian dan potensi produk 

buah-buahan di Desa Sallu dan untuk mengetahui pertumbuhan pangsa pasar buah-

buahan Desa Sallu. Analisis data yang digunakan berupa Analisis Deskriptif 

Kualitatif dan Analisis Matriks Boston Consulting Grup (BCG) untuk komoditas 

buah mangga, alpukat, jeruk dan nangka di Desa Sallu. Pengolahan data 

menghasilkan pengelompokan usaha komoditas buah-buahan kedalam 4 kuadran 

kategori dan buah jeruk sebagai pembanding dalam analisis Matriks BCG. Hasil 

penelitian menunjukan bahwa kesesuaian fisik berdasarkan jenis tanah di Desa 

Sallu yaitu tanaman mangga, alpukat dan nangka. Kesesuaian fisik berdasarkan 

curah hujan di Desa Sallu yaitu tanaman nangka. Kesesuaian fisik berdasarkan 

ketinggian tempat di Desa Sallu yaitu tanaman alpukat jeruk. Sedangkan kesesuaian 

fisik berdasarkan suhu udara di Desa Sallu yaitu tanaman alpukat dan nangka. 

Kesesuaian ekonomi berdasarkan input yang digunakan dan penjualan diketahui 

bahwa buah mangga, alpukat, jeruk dan nangka tidak sesuai. Hasil analisis Matriks 

BCG menunjukan komoditas buah mangga, alpukat, jeruk dan nangka berada pada 

posisi kuadran 4 yaitu dogs dengan pangsa pasar rendah dengan nilai sebesar 0,49 

< 0,5 dan tingkat pertumbuhan pasar rendah dengan nilai sebesar -20% < 10%. Hal 

ini dikarenakan petani buah Desa Sallu mengalami gagal panen pada tahun 2020 

dan penjualan masih di sekitaran pasar Eban. 

 

Kata Kunci: Buah-Buahan, Kesesuaian Fisik, Kesesuaian Ekonomi, Matriks BCG, 

Strategi Alternatif  
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ABSTRACT 

AGRIMA YOSEPH MATERIALS. Suitability and Market Potential of Fruit 

Commodities in West Miomaffo District (Case Study in Sallu Village). Supervised 

by Umbu Joka, S.P, M.Sc. and Achmad Subchiandi Maulana, S.P, M.Sc. 

This study aims to determine the suitability and potential of fruit products in 

Sallu Village and to determine the growth of the market share of fruits in Sallu 

Village. Analysis of the data used in the form of Qualitative Descriptive Analysis 

and Matrix Analysis of the Boston Consulting Group (BCG) for mango, avocado, 

orange and jackfruit commodities in Sallu Village. Data processing resulted in the 

grouping of fruit commodity businesses into 4 quadrant categories and citrus fruit 

as a comparison in the analysis of the BCG Matrix. The results showed that the 

physical suitability based on soil type in Sallu Village were mango, avocado and 

jackfruit plants. Physical suitability based on rainfall in Sallu Village is the jackfruit 

plant. Physical suitability based on altitude in Sallu Village is the orange avocado 

plant. While the physical suitability based on air temperature in Sallu Village is 

avocado and jackfruit plants. Economic suitability based on the inputs used and 

sales it is known that mangoes, avocados, oranges and jackfruit are not suitable. 

The results of the BCG Matrix analysis show that mango, avocado, orange and 

jackfruit commodities are in quadrant 4, namely dogs with a low market share with 

a value of 0.49 < 0.5 and a low market growth rate with a value of -20% < 10%. 

This is because the fruit farmers of Sallu Village experienced crop failure in 2020 

and sales are still around the Eban market. 

 Keywords: Fruits, Physical Suitability, Economic Suitability, BCG Matrix, 

Alternative Strategy 
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